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THEORY AND RESEARCH IN MASS COMMUNICATION
CONTEXTS AND CONSEQUENCES
Routledge This volume argues that researchers need to connect with the broader communities in which they live, and considers the
impact of media research on society. It is appropriate for advanced-level students and scholars in mass communication and media
studies

MEDIA AND SOCIAL INEQUALITY
INNOVATIONS IN COMMUNITY STRUCTURE RESEARCH
Routledge This book is among the ﬁrst to systematically explore the impact of community inequality on reporting political and social
change. Although most journalism scholars are still fascinated by the impact of media on society, Media and Social Inequality explores
the reverse perspective: the impact of society on media. Using a 'community structure' approach, and rejecting the perspective that
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studies of media and audiences can be reduced to the individual level of psychological phenomena, all contributions examine
connections between community-level 'macro' characteristics and variations in the coverage of critical issues. This innovative book
diﬀers from previous community structure volumes in two ways. First, contributions explore a far wider range of community
characteristics by employing creative methodologies, modern archives, and databases that facilitate larger, more diverse samples;
multilevel and longitudinal analyses; composite measures of both 'content' and editorial judgment; new technologies; and social
network analysis. Second, a traditional emphasis on media as instruments of political and social 'control' is replaced by media as
potential mirrors of social 'change,' exploring 'bottom-up' measures of 'vulnerability', 'concentrated disadvantage', and 'ethnic
diversity/pluralism'. The volume contains two original chapters: one on nationwide US coverage of the "Occupy" movement in the
expanded introduction, and another on nationwide US coverage of universal health care. This book was originally published as a
special issue of Mass Communication and Society.

HANDBOOK OF COMMUNITY MOVEMENTS AND LOCAL ORGANIZATIONS
Springer Science & Business Media Although the way associations and the organization of local social life are intertwined is one of the
oldest approaches to community study, the way citizens and residents come together informally to act and solve problems has rarely
been a primary focus. Associations are central to important and developing areas of social theory and social action. This handbook
takes voluntary associations as the starting point for making sense of communities. It oﬀers a new perspective on voluntary
organizations and gives an integrated, yet diverse, theoretical understanding of this important aspect of community life.

BOWLING ALONE
THE COLLAPSE AND REVIVAL OF AMERICAN COMMUNITY
Simon and Schuster Shows how changes in work, family structure, women's roles, and other factors have caused people to become
increasingly disconnected from family, friends, neighbors, and democratic structures--and how they may reconnect.

CHRONIC STRESS AND ITS EFFECT ON BRAIN STRUCTURE AND CONNECTIVITY
IGI Global Neuroscientists found that chronic stress and cortisol can trigger long-term changes in brain structure and connectivity in
individuals and emphasize the importance of reducing stressful factors in one’s daily life. Early exposure to stressful events can make
a person more vulnerable to anxiety and other mood disorders later in their lifetime. Those who take active steps to reduce their
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stress through various means such as physical activity or therapy can reduce the negative long-term eﬀects on the brain. Chronic
Stress and Its Eﬀect on Brain Structure and Connectivity is an essential reference source that presents current information on chronic
stress management, the impact of mass media coverage on the human mind, and the eﬀects of post-traumatic stress. Featuring
research on topics such as the neurophysiological basis of moods, trauma, quantum cognition, mental health, therapy, and
neurobiology, this book is ideally designed for mental health professionals, neuroscientists, neurologists, psychiatrists, researchers,
and therapists.

SELF VERSUS OTHERS
MEDIA, MESSAGES, AND THE THIRD-PERSON EFFECT
Routledge Self Versus Others explores the third-person eﬀect and its role in media as a means of persuasion. This scholarly work
synthesizes more than two decades of research on the third-person eﬀect, the process in which individuals do not perceive
themselves to be impacted by particular messages—such as persuaded to engage in risky behaviors or encouraged to be violent—but
they believe others will be. Authors Julie L. Andsager and H. Allen White focus their analysis speciﬁcally on the role of media and
media messages, and assert that the third-person eﬀect functions as a means of persuasion. They explore the underlying concepts
and connections this eﬀect shares with established theories of persuasion and mediated communication. The only volume to date
focusing on the topic, Self Versus Others demonstrates the signiﬁcant impact persuasion has on public opinion, behavior, and policy.
As such, understanding the means through which persuasion can be accomplished thereby provides a powerful tool. Timely and
succinct, this book: *provides thorough synthesis of third-person eﬀect literature; *argues that systematic versus heuristic processing
underlies third-person perceptions; and *conceptually links third-person eﬀects with co-orientation. Intended for communication
scholars with an interest in persuasion, as well as those in key areas including mass communication, health communication, and
political communication, this book is also appropriate for advanced courses in persuasion, communication theory, and campaigns.

KNOWLEDGE AND COMMUNITIES
Routledge Knowledge and Communities is the ﬁrst book dedicated to a major new knowledge management topic. "Communities of
Practice" are cross-organizational groups of people sharing knowledge, solving common problems, and exchanging insights and
frustrations. Knowledge and Communities, a collection of authoritative articles, describes the dynamics of these groups and explains
how they enable organizational knowledge to be creating, shared, and applied. The book teaches how organizations can empower
both traditional and on-line communities and make them a cornerstone of a general knowledge management strategy. Readers will
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learn how communities can help unify an organization and its external stakeholders, such as customers and suppliers, and how they
can critically support an e-commerce strategy. Knowledge and Communities will help readers understand a primary vehicle for
building an organization's social capital and competitive advantage.

NEWS AND THE NET
Routledge Originally published in 2003. This book examines the growth of news provision on the internet and its implications for news
presentation, journalism practice, news consumers, and the business of running news organizations. Much of the focus is placed on
the migration of newspapers onto the internet, but references are also made to the establishment of news websites by other
organizations. The book examines the growth of online technology as a source of information and entertainment and considers how
this development can be framed within models of communication and comments, on the apparent shortage of new models to explain
the use, role, eﬀectiveness, and impact of online communications.

DESTRUCTIVE ORGANIZATIONAL COMMUNICATION
PROCESSES, CONSEQUENCES, AND CONSTRUCTIVE WAYS OF ORGANIZING
Routledge This volume provides an in-depth consideration of destructive communication in organizations -- including workplace
bullying, racism, stress, and harassment. It brings together communication scholars from theoretical and applied perspectives to
assess current understandings, explore ways to integrate theory and practice, identify areas for change, and outline a research
agenda for the coming decade. Each chapter examines a speciﬁc aspect of destructive organizational communication, reviews
existing theory and research about that communicative form or ideology, suggests fruitful possibilities for application, and suggests
key areas for further study. As such, the book opens a dialogue among communication scholars that explores destructive
communication in organizations and addresses the following key components: the central issues and concerns regarding destructive
organizational communication, current scholarly contributions to both applied and theoretical understanding of these issues,
approaches to integrate applied/experienced and theoretical/conceptual perspectives in ways that inform one another and improve
organizational considerations for varied stakeholders, and suggestions for a future research agenda for those interested in
ameliorating the destructive side of organizational communication. Overall, the collection provides a basic understanding of the
diﬀerent types of destructive communication in organizations, the processes through which these interactions occur, the
consequences to individuals and organizations, and the potential for organizing in more constructive, civil ways. This volume will be an
excellent resource for scholars and researcher studying organizational communication, and graduate and advanced undergraduate
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students in organizational communication. It will also resonate with managers dealing with hostile workplaces, and organizational
members trying to understand their current experiences. The book will serve as an excellent textbook for advanced undergraduate
and graduate courses in organizational communication.

THE NEW COMMUNICATIONS LANDSCAPE
DEMYSTIFYING MEDIA GLOBALIZATION
Routledge The innovative and rapid growth of communication satellites and computer mediated technologies in the late 1980s and
early 1990s, combined with the deregulation of national broadcasting, led many media commentators to assume that the age of
national media had been lost. But what has become clear is that, whilst there has been a limited growth in global media, there has
been an emergence of a strong localised television and communications industry. Mapping the world media market, and using
examples of programming from countries as diverse as Thailand, Hong Kong, Brazil, Taiwan, Spain and Britain, this volume explores
theories of media globalization, examines the local culture of television programming and analyses the blurring of distinctions
between the global and the local.

KOREAN DIASPORA ACROSS THE WORLD
HOMELAND IN HISTORY, MEMORY, IMAGINATION, MEDIA, AND REALITY
Lexington Books This edited volume analyzes the Korean diaspora across the world and traces the meaning and the performance of
homeland. The contributors explore diﬀerent types of discourses among Korean diaspora across the world, such as personal/familial
narratives, oral/life histories, public discourses, and media discourses. They also examine the notion of “space” to diasporic
experiences, arguing meanings of space/place for Korean diaspora are increasingly multifaceted.

UNDERSTANDING COMMUNICATION
THE SIGNIFYING WEB
Routledge Originally published in 1983. The conventions, institutions and practices of communication today are issues of great
concern to all. Using a dual approach, this book evaluates communication today in all its facets. On the one hand, an investigation of
communication can be viewed as an intellectual task –thus emphasizing basic issues of the human condition; on the other hand,
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communication can be examined in a practical manner, in the context of current social problems, operational decisions, and questions
currently facing researchers. This text brings these two together so that the practical issues of communication can be viewed as they
relate to the human condition itself.

JOURNAL OF NEW COMMUNICATIONS RESEARCH - VOL. II/ISSUE 1 - SPRING/SUMMER 2007
Lulu.com

WOMEN, MEDIA AND SPORT
SAGE This book - the ﬁrst to link feminism, sport and media theory - provides a broad cultural studies orientation. In addition to a
theoretical analysis, it provides a practical look at models of sport, media eﬀects and the construction of the sportswoman and
women's sports. Divided into three parts, the book: provides an overview of the three areas; focuses on the print and broadcast media
portrayal of women's sport, examining such issues as the relationship of sports promotion to media representations of women's sports
and the ways in which sports reporting is taught to future journalists; and seeks to develop a new model for the future.

CONSUMER BEHAVIOUR
Pearson Higher Education AU Consumer behaviour is more than buying things; it also embraces the study of how having (or not
having) things aﬀects our lives and how possessions inﬂuence the way we feel about ourselves and each other - our state of being.
The 3rd edition of Consumer Behaviour is presented in a contemporary framework based around the buying, having and being model
and in an Australasian context. Students will be engaged and excited by the most current research, real-world examples, global
coverage, managerial applications and ethical examples to cover all facets of consumer behaviour. With new coverage of Personality
and incorporating real consumer data, Consumer Behaviour is fresh, relevant and up-to-date. It provides students with the best
possible introduction to this fascinating discipline.

MEDIA EFFECTS
ADVANCES IN THEORY AND RESEARCH
Routledge With contributions from some of the ﬁnest scholars in the discipline, Media Eﬀects serves not only as a comprehensive
reference volume for media eﬀects study but also as an exceptional textbook for advanced courses in media eﬀects. Covering the
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breadth of the media eﬀects arena, this third edition provides updated material as well as new chapters focusing on eﬀects of mobile
media and other technologies. As this area of study continues to evolve, Media Eﬀects will serve as a benchmark of theory and
research for current and future generations of scholars.

21ST CENTURY COMMUNICATION: A REFERENCE HANDBOOK
SAGE Via 100 entries or "mini-chapters," the SAGE 21st Century Reference Series volumes on Communication will highlight the most
important topics, issues, questions, and debates any student obtaining a degree in the ﬁeld of communication ought to have mastered
for eﬀectiveness in the 21st Century. The purpose is to provide undergraduate majors with an authoritative reference source that will
serve their research needs with more detailed information than encyclopedia entries but not as much jargon, detail or density as a
journal article or a research handbook chapter.

INTEGRATED MARKETING COMMUNICATIONS WITH STUDENT RESOURCE ACCESS 12 MONTHS
Cengage AU Organisations continually use integrated marketing communications to achieve a competitive advantage and meet their
marketing objectives. This 5th edition of Integrated Marketing Communications emphasises digital and interactive marketing, the
most dynamic and crucial components to a successful IMC campaign today. Incorporating the most up-to-date theories and practice,
this text clearly explains and demonstrates how to best select and co-ordinate all of a brand's marketing communications elements to
eﬀectively engage the target market. Chapters adopt an integrative approach to examine marketing communications from both a
consumer's and marketer's perspective. With a new chapter on digital and social marketing addressing the development of interactive
media in IMC and new IMC proﬁles featuring Australian marketer's, along with a wide range of local and global examples including:
Spotify, Pandora, Snapchat, Palace Cinemas, Woolworths, KFC, Old Spice, Telstra, Colgate and QANTAS, this text has never been so
relevant for students studying IMC today. Each new copy of the text also oﬀers 12 month access to a wealth of student online revision
and learning tools: CourseMate Express + Search me! Marketing. Unique to the text is a series of new student and instructor IMC
videos showing students how key objectives in IMC theory are applied by real businesses.

THE HANDBOOK OF COMPARATIVE COMMUNICATION RESEARCH
Routledge The Handbook of Comparative Communication Research aims to provide a comprehensive understanding of comparative
communication research. It ﬁlls an obvious gap in the literature and oﬀers an extensive and interdisciplinary discussion of the general
approach of comparative research, its prospect and problems as well as its applications in crucial sub-ﬁelds of communications. The
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ﬁrst part of the volume charts the state of the art in the ﬁeld; the second section introduces relevant areas of communication studies
where the comparative approach has been successfully applied in recent years; the third part oﬀers an analytical review of conceptual
and methodological issues; and the last section proposes a roadmap for future research.

ROUTLEDGE HANDBOOK OF APPLIED COMMUNICATION RESEARCH
Routledge The Routledge Handbook of Applied Communication Research provides a state-of-the-art review of communication
scholarship that addresses real-world concerns, issues, and problems. This comprehensive examination of applied communication
research, including its foundations, research methods employed, signiﬁcant issues confronted, important contexts in which such
research has been conducted, and overviews of some exemplary programs of applied communication research, shows how such
research has and can make a diﬀerence in the world and in people’s lives. The sections and chapters in this Handbook: explain what
constitutes applied communication scholarship, encompassing a wide range of approaches and clarifying relationships among
theoretical perspectives, methodological procedures, and applied practices demonstrate the breadth and depth of applied
communication scholarship review and synthesize literature about applied communication areas and topics in coherent, innovative,
and pedagogically sound ways set agendas for future applied communication scholarship. Unique to this volume are chapters
presenting exemplary programs of applied communication research that demonstrate the principles and practices of such scholarship,
written by the scholars who conducted the programs. As an impressive benchmark in the ongoing growth and development of
communication scholarship, editors Lawrence R. Frey and Kenneth N. Cissna provide an exceptional resource that will help new and
experienced scholars alike to understand, appreciate, and conduct high-quality communication research that can positively aﬀect
people’s lives.

RESEARCH ANTHOLOGY ON USAGE, IDENTITY, AND IMPACT OF SOCIAL MEDIA ON SOCIETY AND CULTURE
IGI Global Much of the world has access to internet and social media. The internet has quickly become a new hub for not only
communication, but also community development. In most communities, people develop new cultural norms and identity
development through social media usage. However, while these new lines of communication are helpful to many, challenges such as
social media addiction, cyberbullying, and misinformation lurk on the internet and threaten forces both within and beyond the
internet. The Research Anthology on Usage, Identity, and Impact of Social Media on Society and Culture is a comprehensive resource
on the impact social media has on an individuals’ identity formation as well as its usage within society and cultures. It explores new
research methodologies and ﬁndings into the behavior of users on social media as well as the eﬀects of social media on society and
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culture as a whole. Covering topics such as cultural diversity, online deception, and youth impact, this major reference work is an
essential resource for computer scientists, online community moderators, sociologists, business leaders and managers, marketers,
advertising agencies, government oﬃcials, libraries, students and faculty of higher education, researchers, and academicians.

THE HANDBOOK OF JOURNALISM STUDIES
Routledge This Handbook charts the growing area of journalism studies, exploring the current state of theory and setting an agenda
for future research in an international context. The volume is structured around theoretical and empirical approaches, and covers
scholarship on news production and organizations; news content; journalism and society; and journalism in a global context.
Emphasizing comparative and global perspectives, each chapter explores: Key elements, thinkers, and texts Historical context Current
state of the art Methodological issues Merits and advantages of the approach/area of studies Limitations and critical issues of the
approach/area of studies Directions for future research Oﬀering broad international coverage from top-tier contributors, this volume
ranks among the ﬁrst publications to serve as a comprehensive resource addressing theory and scholarship in journalism studies. As
such, the Handbook of Journalism Studies is a must-have resource for scholars and graduate students working in journalism, media
studies, and communication around the globe.

HANDBOOK OF POLITICAL COMMUNICATION RESEARCH
Routledge The Handbook of Political Communication Research is a benchmark volume, deﬁning the most important and signiﬁcant
thrusts of contemporary research and theory in political communication. Editor Lynda Lee Kaid brings together exemplary scholars to
explore the current state of political communication research in each of its various facets. Reﬂecting the interdisciplinary nature of
political communication scholarship, contributions represent research coming from communication, political science, journalism, and
marketing disciplines, among others. The Handbook demonstrates the broad scope of the political communication discipline and
emphasizes theoretical overviews and research synthesis, with each chapter providing discussion of the major lines of research,
theory, and ﬁndings for the area of concern. Chapters are organized into sections covering: *The theoretical background, history,
structure, and diversity of political communication; *Messages predominant in the study of political communication, ranging from
classical rhetorical modes to political advertising and debates; *News media coverage of politics, political issues, and political
institutions; *Public opinion and the audiences of political communication; *European and Asian perspectives on political
communication; and *Trends in political communication study, including the Internet, and its role in changing the face of political
communication. As a comprehensive and thorough examination of the political communication discipline--the ﬁrst in over two
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decades--this Handbook is a "must-have" resource for scholars and researchers in political communication, mass communication, and
political science. It will also serve readers in public opinion, political psychology, and related areas.

THE HANDBOOK OF COMMUNICATION AND CORPORATE REPUTATION
John Wiley & Sons With the latest insights from the world of communication studies into the nature of corporate reputation, this new
addition to Wiley-Blackwell’s series of handbooks on communication and media reﬂects the growing visibility of large businesses’
ethical proﬁles, and tracks the beneﬁts that positive public attitudes can bring. Serves as the deﬁnitive research collection for a fastgrowing ﬁeld featuring contributions by key international scholars Brings together state-of-the-art communication studies insights on
corporate reputation Identiﬁes and addresses the lacunae in the research literature Applies new theoretical frameworks to corporate
reputation

THE FUTURE OF THE PUBLIC'S HEALTH IN THE 21ST CENTURY
National Academies Press The anthrax incidents following the 9/11 terrorist attacks put the spotlight on the nation's public health
agencies, placing it under an unprecedented scrutiny that added new dimensions to the complex issues considered in this report. The
Future of the Public's Health in the 21st Century reaﬃrms the vision of Healthy People 2010, and outlines a systems approach to
assuring the nation's health in practice, research, and policy. This approach focuses on joining the unique resources and perspectives
of diverse sectors and entities and challenges these groups to work in a concerted, strategic way to promote and protect the public's
health. Focusing on diverse partnerships as the framework for public health, the book discusses: The need for a shift from an
individual to a population-based approach in practice, research, policy, and community engagement. The status of the governmental
public health infrastructure and what needs to be improved, including its interface with the health care delivery system. The roles
nongovernment actors, such as academia, business, local communities and the media can play in creating a healthy nation. Providing
an accessible analysis, this book will be important to public health policy-makers and practitioners, business and community leaders,
health advocates, educators and journalists.

ONLINE COMMUNICATION AND COLLABORATION
A READER
Routledge Online Communication and Collaboration presents a timely set of articles that cover a range of diﬀerent perspectives, both

10

Communi Lea Consequences And Contexts Communication Mass In Research And Theory

4-10-2022

key=theory

Communi Lea Consequences And Contexts Communication Mass In Research And Theory

11

classic and up-to-date.

THE INTERNATIONAL ENCYCLOPEDIA OF MEDIA EFFECTS, 4 VOLUME SET
John Wiley & Sons The International Encyclopedia of Media Eﬀects presents a comprehensive collection of the most up-to-date
research on the uses and impacts of media throughout the world. Provides the deﬁnitive resource on the most recent ﬁndings of
media eﬀects research Covers all aspects of the uses and impact of media, utilizing empirical, psychological, and critical research
approaches to the ﬁeld Features over 200 entries contributed by leading international scholars in their associated ﬁelds Oﬀers
invaluable insights to for students, scholars and professionals studying and working in related ﬁelds, and will stimulate new
scholarship in emerging ﬁelds such as the Internet, Social Media and Mobile Communication Part of The Wiley Blackwell-ICA
International Encyclopedias of Communication series, published in conjunction with the International Communication Association.
Online version available at Wiley Online Library.

DESIGN, OPERATION AND EVALUATION OF MOBILE COMMUNICATIONS
THIRD INTERNATIONAL CONFERENCE, MOBILE 2022, HELD AS PART OF THE 24TH HCI INTERNATIONAL
CONFERENCE, HCII 2022, VIRTUAL EVENT, JUNE 26 – JULY 1, 2022, PROCEEDINGS
Springer Nature This book constitutes the refereed proceedings of the Third International Conference on Design, Operation and
Evaluation of Mobile Communications, MOBILE 2022, held as part of the 23rd International Conference, HCI International 2022, which
was held virtually in June/July 2022. The total of 1271 papers and 275 posters included in the HCII 2022 proceedings was carefully
reviewed and selected from 5487 submissions. The MOBILE 2022 proceedings were organized in the following topical sections:
Designing Mobile Interactions and Systems; User Experience and Adoption of Mobile Communications; Mobile Commerce and
Advertising; Mobile Interactions with Agents; Emerging Mobile Technologies.

NEWS ON THE INTERNET
INFORMATION AND CITIZENSHIP IN THE 21ST CENTURY
Oxford University Press Online news sites play an ever-pervasive role in the daily gathering and ﬂow of political information. Media has
always played an intermediary role in the way that citizens receive and process news, but, with the speed of information transmission,
the segmentation of news sources, and the rise of citizen journalism, issues of authority, audience, and even the deﬁnition of "news"
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have shifted and become blurred. News on the Internet synthesizes research on developing and current patterns of online news
provision with the literature on traditional, oﬄine media to create a conceptual map for understanding the way that public aﬀairs and
news are presented and consumed on the internet. Tewksbury and Rittenberg look at the dual role of the internet as a source of
authoritative news and as a vehicle for citizens in contemporary democracies to create and share political information. Throughout,
they address the tension between the beneﬁts of internet news provision, speciﬁcally increased citizen engagement, and the
negative, perhaps counterintuitive, eﬀects: the fragmentation of knowledge and polarization of opinion in contemporary democracies.
News on the Internet focuses on these points of conﬂict and contradiction in the online news environment and oﬀers conclusions and
predictions for how these phenomena will develop in the future.

DISSERTATION ABSTRACTS INTERNATIONAL
THE HUMANITIES AND SOCIAL SCIENCES. A
THE HUMAN-COMPUTER INTERACTION HANDBOOK
FUNDAMENTALS, EVOLVING TECHNOLOGIES AND EMERGING APPLICATIONS, THIRD EDITIION
CRC Press The Human-Computer Interaction Handbook: Fundamentals, Evolving Technologies, and Emerging Applications is a
comprehensive survey of this fast-paced ﬁeld that is of interest to all HCI practitioners, educators, consultants, and researchers. This
includes computer scientists; industrial, electrical, and computer engineers; cognitive scientists; exp

RESOURCES IN EDUCATION
LEVERAGING CONSUMER PSYCHOLOGY FOR EFFECTIVE HEALTH COMMUNICATIONS: THE OBESITY CHALLENGE
THE OBESITY CHALLENGE
Routledge This timely book brings together some of the most higly respected scholars and practitioners in the consumer psychology
and health communication ﬁelds to analyze how the latest research can be eﬀectively applied to the critical public health issue of
obesity.
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BIBLIOGRAPHIC INDEX
HANDBOOK OF NEW MEDIA
STUDENT EDITION
SAGE Praise for the First Edition: "A landmark volume that provides a foundation stone for a new subject - the study of new media. It is
stunningly well-edited, oﬀering a very high standard of original contributions in a skilfully orchestrated and organised textbook." James Curran, Goldsmiths, University of London "The ﬁrst major review of interactive technologies and their cultural and social
context. This is more than a welcome addition to one′s library; it is the authoritative overview of international research perspectives
on interactive media technologies by leading scholars around the world." - Ellen Wartella, University of Texas, Austin "A landmark for
the study of information and communication technologies within the ﬁeld of communication. Its international team of editors and
authors has brought together insights gained from over two decades of scholarly research. This indispensable reference demonstrates
an increased maturity and stature for "new media" research within the ﬁeld." - William H Dutton, University of Southern California "A
truly comprehensive and authoritative volume. This Handbook will be an absolutely essential text for anyone concerned with social
aspects of the new media." - Kevin Robins, Goldsmiths, University of London Thoroughly revised and updated, this Student Edition of
the successful Handbook of New Media has been abridged to showcase the best of the hardback edition. It stakes out the boundaries
of new media research and scholarship and provides a deﬁnitive statement of the current state of the ﬁeld. Features new to the
student edition include: Improved organization of material to make it more accessible for students and easier to incorporate into
course design An introduction by the editors, which clearly lays out the main themes in new media studies as well as providing
instructors with a guide to how to get the most out of the handbook in the classroom All chapters are updated to combine classic
studies and background material with latest developments in the ﬁeld. The ﬁrst edition of the Handbook immediately established itself
as the central reference work in the ﬁeld. This new revised edition oﬀers students the most comprehensive and up-to-date
introduction to the area.

WOMEN AND MASS COMMUNICATIONS
AN INTERNATIONAL ANNOTATED BIBLIOGRAPHY
Greenwood The ﬁrst comprehensive survey of women and mass communications to be attempted on an international scale, this
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bibliography systematically lists and annotates every type of literature on the subject. Each geographical area is organized according
to six main topics: general studies, historical studies, women's media, images of women in the media, women as an audience, and
women as mass media professionals. The media represented include book, magazine, and newspaper publishing; radio; television;
ﬁlm; and video, as well as aﬃliated areas such as advertising, public relations, and wire services. The introduction provides a history
of the literature, information on data bases searched, and a summary of principal international ﬁndings. The ﬁrst chapter lists
materials that are global in perspective, such as comparative analyses, non-country speciﬁc material, special issues of journals, and
edited volumes. Five chapters deal with speciﬁc geographic regions. A ﬁnal chapter devoted to the United States has been expanded
to encompass advertising, public relations, broadcasting, ﬁlm, and print media under each of the six main topics. Providing annotation
of published and signiﬁcant unpublished materials from all over the world, this bibliography is an appropriate resource for libraries,
women's studies programs, and programs and organizations concerned with mass communications.

UNDERSTANDING CITIZEN JOURNALISM AS CIVIC PARTICIPATION
Routledge Understanding Citizen Journalism as Civic Participation re-conceptualizes citizen journalism in the context of Habermas’s
theory of the public sphere and communicative action, to examine how citizen journalism practice as civic participation may
contribute to a heathier community and democracy in the civil society context. Citizen journalism has garnered growing attention
owing to the participation of ordinary citizens in the performance of news production. Drawing on the authors’ decade-long
collaboration on citizen journalism scholarship, this book posits a theoretical framework that relies on diverse communication
perspectives to understand citizen journalism practice and its democratic consequences. This book will be of great relevance to
scholars, researchers, professionals and policy makers working in the ﬁeld of journalism and media studies, culture studies, and
communication studies.

VIDURA
ERP & DATA WAREHOUSING IN ORGANIZATIONS
ISSUES AND CHALLENGES
IGI Global "Oﬀering enterprise resource planning (ERP) deployment strategies for information as diverse as patient records, police and
community relations, and geospatial services, this text addresses the complex issues that information and communication
technologies pose for small, midsize, and large organizations. Provided are recent research ﬁndings as well as practical assessments
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and suggestions for managers."

SOCIAL CAPITAL AND HEALTH
Springer Science & Business Media The purpose of this book is to take stock of what we have learned during the ﬁrst decade of
research on social capital and health. What is social capital? How do we measure it? What have we learned so far about the empirical
relationships between social capital and speciﬁc health outcomes? What is the potential utility of the concept for designing
interventions to improve population health? These are some of the questions that individual chapters will address. [Ed.]
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