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Journalism Ethics Goes to the Movies Rowman & Littleﬁeld How far should a reporter go for a story? What's the role of the press
at the scene of an emergency, or a murder? Why has journalism suddenly become so susceptible to plagiarism? Here's a book that
poses these and other urgent questions--and oﬀers candid answers. At a time when professionals and the public alike worry that
journalism has lost its way, Journalism Ethics Goes to the Movies is available to provide much-needed, accessible guidance. Its twelve
chapters, written by some of the nation's leading journalism scholars, explore issues that should concern anyone who aspires to a
career in journalism, who works in the ﬁeld, or who relies on news for daily information. Best of all, as the title suggests the
contributors conduct their dynamic and engaging investigations at the movies, where sportswriters, war correspondents, investigative
reporters, crime reporters, spin doctors, TV anchors, and harried city editors tackle these pressing issues. Journalism Ethics Goes to
the Movies isn't your typical textbook. Using popular movies from Wag the Dog to Good Night, and Good Luck to illustrate the kind of
ethical dilemmas journalists encounter on the job, this student-friendly book is sure to spark interest and stimulate thinking. Media
Ethics Goes to the Movies Greenwood Publishing Group Uses cinema both to depict a variety of situations in which questions of
media ethics arise, and to illustrate classic and contemporary ethical theories. Journalism in the Movies University of Illinois Press
Now in paperback, Matthew C. Ehrlich’s Journalism in the Movies is the story of Hollywood’s depiction of American journalism from the
start of the sound era to the present. Ehrlich argues that ﬁlms have relentlessly played oﬀ the image of the journalist as someone who
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sees through lies and hypocrisy, sticks up for the little guy, and serves democracy. Focusing on ﬁlms about key ﬁgures and events in
journalism, including Mr. Smith Goes to Washington, All the President’s Men, and The Insider, Journalism in the Movies presents a
unique opportunity to reﬂect on how movies relate not only to journalism but also American life and democracy. Desperately
Seeking Ethics A Guide to Media Conduct Scarecrow Press Not just another media ethics book, this engaging and unconventional
text breaks away from the usual practice of presenting the ethical theories of well-known philosophers in watered-down form. Instead,
the contributors select a poem, movie, song, speech, or other cultural document, analyze it for implied or explicit ethical lessons, and
then apply the lessons to a speciﬁc case that involved controversial media conduct. Communication Ethics, Media & Popular
Culture Peter Lang Popular culture provides a daily catalog of cultural attitudes, values, and practices. From television sitcoms to the
daily news, from the theater to the sports stadium, we observe embodiments and enactments of character, virtue, honesty, and
integrity (or lack thereof) in situations we ﬁnd understandable, if not familiar. The essays in this volume address popular mediated
constructions of ethical and unethical communication in news, sports, advertising, ﬁlm, television, and the internet. Emphasis is on the
consumption of popular culture messages, as well as how auditors make moral sense out of what they read, hear, and observe.
Encyclopedia of journalism. 6. Appendices SAGE "Written in a clear and accessible style that would suit the needs of journalists
and scholars alike, this encyclopedia is highly recommended for large news organizations and all schools of journalism."--Starred
Review, Library Journal Journalism permeates our lives and shapes our thoughts in ways we've long taken for granted. Whether we
listen to National Public Radio in the morning, view the lead story on the Today show, read the morning newspaper headlines, stay upto-the-minute with Internet news, browse grocery store tabloids, receive Time magazine in our mailbox, or watch the nightly. RealWorld Media Ethics Inside the Broadcast and Entertainment Industries CRC Press Is it ethical to pass yourself oﬀ as black if
you are Caucasian, as Rachel Dolezai, the president of a local chapter of the NAACP, did in 2015? Was it ethical for Donald Sterling,
the former owner of the NBA team, to use racially inﬂammatory language? Is it ethical to exaggerate or fabricate the importance of
one’s role, as Brian Williams apparently did when he anchored the NBC nightly news? Is it ethical for a journalist to pay a source for a
story, tips, and photos, as TMZ, Gawker and others do regularly? The above questions as well as other questions deﬁnitely illustrate
the need for studying ethics. Real-World Media Ethics provides a wide showcase of real ethical issues faced by professionals in the
media ﬁeld. Numerous case studies allow readers to explore multiple perspectives while using realistic ethical principles. This book
includes the basics in ethical journalism, as well as the tools to navigate through the landscape of mass media such as public
relations, entertainment and other forms of visual communication. The second edition has been updated to encompass globalization,
new media platforms, current copyright issues, net neutrality, sports ethics, and more. An accompanying companion website provides
additional interviews demonstrating ethical principles in practice. Being a former ABC executive, author Philippe Perebinossoﬀ gives
readers an inside look at circumstances with an ethical, experienced eye. From Twitter to Tahrir Square: Ethics in Social and
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New Media Communication [2 volumes] Ethics in Social and New Media Communication ABC-CLIO This timely guide
examines the inﬂuence of social media in private, public, and professional settings, particularly the ethical implications of the cultural
changes and trends created by their use. • Features expert contributors from diﬀerent academic backgrounds to provide varied
perspectives • Integrates theoretical analysis with practical solutions to stimulate critical thinking while engaging interest • Includes
practical guidelines for navigating a changing media environment • Reveals how ancient Chinese philosophies can provide a
framework for ethics in social and new media • Provides helpful criteria for working responsibly with social networking sites The SAGE
Guide to Key Issues in Mass Media Ethics and Law SAGE Publications The SAGE Guide to Key Issues in Mass Media Ethics and
Law is an authoritative and rigorous two-volume, issues-based reference set that surveys varied views on many of the most
contentious issues involving mass media ethics and the law. Divided into six thematic sections covering information from contrasting
ethical responsibly and legal rights for both speech and press, newsgathering and access, and privacy to libelous reporting, business
considerations, and changing rules with social media and the Internet, the information in this guide is extremely relevant to a variety
of audiences. This guide speciﬁcally focuses on matters that are likely to be regular front-page headlines concerning topics such as
technological threats to privacy, sensationalism in media coverage of high-proﬁle trials, cameras in the courtroom, use of conﬁdential
sources, national security concerns and the press, digital duplication and deception, rights of celebrities, plagiarism, and more.
Collectively, this guide assesses key contentious issues and legal precedents, noting current ethical and legal trends and likely future
directions. Features: Six thematic sections consist of approximately a dozen chapters each written by eminent scholars and
practitioners active in the ﬁeld. Sections open with a general Introduction by the volume editors and conclude with a wrap-up
“Outlook” section to highlight likely future trends. Chapters follow a common organizational outline of a brief overview of the issue at
hand, historical background and precedent, and presentation of various perspectives (pro, con, mixed) to the issue. “See also” cross
references guide readers to related chapters and references and further readings guide users to more in-depth resources for followup. This reference guide is an excellent source for the general public, students, and researchers who are interested in expanding their
knowledge in mass media and the ethics and law surrounding it. Ethics in Screenwriting New Perspectives Springer Ethics in
Screenwriting: New Perspectives is a book that breaks new ground by forging a link between screenwriting research and a burgeoning
interest in ﬁlm, media, and narrative ethics. Going beyond the orthodox discussion of morality of ﬁlm and television, the collection
focuses on ethics in screenwriting. Building on a new wave of screenwriting research, as well as a ‘turn to ethics’ in humanities and
media studies scholarship, this title forms a bridge between these areas in a unique analysis of a key area of media practice. Each
essay goes beyond the general discussion of ethics and media to engage with speciﬁc aspects of screenwriting or scripting. Written
for readers interested in questions of ethics as well as screenwriting, the collection oﬀers new perspectives on ethical questions
associated with Writers and their Production Environment; Actuality and History; and Character and Narrative. Principles of
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American Journalism An Introduction Routledge Designed to engage, inspire and challenge students while laying out the
fundamentals of the craft, Principles of American Journalism introduces readers to the core values of journalism and its singular role in
a democracy. From the First Amendment to Facebook, the new and revised edition of this popular textbook provides a comprehensive
exploration of the guiding principles of journalism and what makes it unique: the profession's ethical and legal foundations; its
historical and modern precepts; the economic landscape of journalism; the relationships among journalism and other social
institutions; the key issues and challenges that contemporary journalists face. Case studies, exercises, and an interactive companion
website encourage critical thinking about journalism and its role in society, making students more mindful practitioners of journalism
and more informed media consumers. Real-World Media Ethics Inside the Broadcast and Entertainment Industries CRC Press
Is it ethical to pass yourself oﬀ as black if you are Caucasian, as Rachel Dolezai, the president of a local chapter of the NAACP, did in
2015? Was it ethical for Donald Sterling, the former owner of the NBA team, to use racially inﬂammatory language? Is it ethical to
exaggerate or fabricate the importance of one’s role, as Brian Williams apparently did when he anchored the NBC nightly news? Is it
ethical for a journalist to pay a source for a story, tips, and photos, as TMZ, Gawker and others do regularly? The above questions as
well as other questions deﬁnitely illustrate the need for studying ethics. Real-World Media Ethics provides a wide showcase of real
ethical issues faced by professionals in the media ﬁeld. Numerous case studies allow readers to explore multiple perspectives while
using realistic ethical principles. This book includes the basics in ethical journalism, as well as the tools to navigate through the
landscape of mass media such as public relations, entertainment and other forms of visual communication. The second edition has
been updated to encompass globalization, new media platforms, current copyright issues, net neutrality, sports ethics, and more. An
accompanying companion website provides additional interviews demonstrating ethical principles in practice. Being a former ABC
executive, author Philippe Perebinossoﬀ gives readers an inside look at circumstances with an ethical, experienced eye. Ethical
Journalism Traditional Newsgathering, Journalism in Film and an Examination of All the President's Men Ethics in
Journalism John Wiley & Sons The reputation of journalists is continually being questioned. Nearly every public opinion poll shows
that people have lost respect for journalists and lost faith in the news media. In this fully updated and expanded 6th edition of Ethics
in Journalism, author Ron F. Smith provides a highly readable introduction to journalism ethics, and oﬀers solutions for the many
ethical dilemmas facing journalists today. Utilizes dozens of new case studies, mostly taken from everyday experiences of reporters at
both large and smaller newspapers and TV stations Explores the practical ethical issues involved in developing sources, coming to
terms with objectivity, and bringing compassion to the pressures of journalism Considers the impact of blogs and the internet on
traditional values of journalism Compares journalistic practices across diﬀerent free societies The Ethical Journalist Making
Responsible Decisions in the Digital Age John Wiley & Sons This new edition of a well-regarded, student-friendly textbook for
journalism ethics has been extensively revised and updated to meet the needs of the 21st century journalist working in the digital
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age. Educates aspiring journalists on ethical decision-making, with coverage of key applied issues such as the principles of fairness
and accuracy, the duty of veriﬁcation, the role of social media, the problems of plagiarism, fabrication, and conﬂicts of interest,
business issues that aﬀect journalism ethics, and questions relating to source relationships, privacy, and deception in reporting
Includes extensive revisions to the majority of chapters, as well as six new “Point of View” essays, eight new case studies, and a full
glossary Brings together the authoritative, engaging voice of a veteran journalist, the viewpoints of distinguished scholars and print,
broadcast, and digital practitioners, and insights from complex, real-world case studies Supplemented by an annually updated
companion website with resources for teachers and students, including: links to current articles discussing the subjects covered in
each of the book’s chapters, and a teachers’ guide that oﬀers sample syllabi, discussion guides, PowerPoint slides, sample quiz and
exam questions, and links to audiovisual material Heroes and Scoundrels The Image of the Journalist in Popular Culture
University of Illinois Press Whether it's the rule-defying lifer, the sharp-witted female newshound, or the irascible editor in chief,
journalists in popular culture have shaped our views of the press and its role in a free society since mass culture arose over a century
ago. Drawing on portrayals of journalists in television, ﬁlm, radio, novels, comics, plays, and other media, Matthew C. Ehrlich and Joe
Saltzman survey how popular media has depicted the profession across time. Their creative use of media artifacts provides thoughtprovoking forays into such fundamental issues as how pop culture mythologizes and demythologizes key events in journalism history
and how it confronts issues of race, gender, and sexual orientation on the job. From Network to The Wire, from Lois Lane to Mikael
Blomkvist, Heroes and Scoundrels reveals how portrayals of journalism's relationship to history, professionalism, power, image, and
war inﬂuence our thinking and the very practice of democracy. Doing Ethics in Media Theories and Practical Applications Taylor
& Francis Doing Ethics in Media: Theories and Practical Applications is an accessible, comprehensive introduction to media ethics. Its
theoretical framework and grounded discussions engage students to think clearly and systematically about dilemmas in the rapidly
changing media environment. The 13-chapter text is organized around six decision-making questions— the "5Ws and H" of media
ethics. The questions encourage students to articulate the issues; apply codes, policies or laws; consider the needs of stakeholders;
sift and sort through conﬂicting values; integrate philosophic principles; and pose a "test of publicity." Speciﬁcally, the questions ask:
• What’s your problem? • Why not follow the rules? • Who wins, who loses? • What’s it worth? • Who’s whispering in your ear? •
How’s your decision going to look? As they progress through the text, students are encouraged to resolve dozens of practical
applications and increasingly complex case studies relating to journalism, new media, advertising, public relations, and entertainment.
Other distinctive features include: • Comprehensive materials on classic moral theory and current issues such as truth telling and
deception, values, persuasion and propaganda, privacy, diversity, and loyalty. • A user-friendly approach that challenges students to
think for themselves rather than imposing answers on them. • Consistent connections between theories and the decision-making
challenges posed in the practical applications and case studies. • A companion website with online resources for students, including
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additional readings and chapter overviews, as well as instructor materials with a test bank, instructor’s manual, sample syllabi and
more. www.routledge.com/textbooks/black • A second website with continuously updated examples, case studies, and student writing
– www.doingmediaethics.com. Doing Ethics in Media is aimed at undergraduates and graduate students studying media ethics in mass
media, journalism, and media studies. It also serves students in rhetoric, popular culture, communication studies, and interdisciplinary
social sciences. The Ethical Journalist SAGE "As one of the main scriptwriters of the two internal BBC training sessions which were
produced following the Hutton inquiry, I can heartily recommend this book." - Peter Stewart, BBC Training Department "Packed with
illustrations of journalistic heroism and skulduggery... This is an engaging and useful reference book and should become essential
reading for serious students of journalism and for those who practise it." - Times Higher Education Supplement "A must-read for all
journalists - be they reporters, editors or bloggers. It is both a straightforward explanation of ethical dilemmas using real-life examples
and a subtle commentary on the state of British journalism." - British Journalism Review "This engaging nd accessible book cannot fail
to inspire those who want to be good journalists in every sense of the word." - Journalism Practice Everything that journalists do has
ethical implications, and in this book Tony Harcup explores the range of issues likely to confront those studying journalism or training
to become journalists. The starting point for this engaging and innovative book is that ethical journalism is good journalism. Building
on the reﬂective and questioning approach of the author's acclaimed Journalism: Principles and Practice, this book discusses
journalists' personal anecdotes alongside relevant critical studies by academics. Original interviews include Andrew Gilligan on his
meeting with weapons expert Dr David Kelly and Ryan Parry on being an undercover reporter in Buckingham Palace. Informed by new
research and the author's own experience within mainstream and alternative journalism, The Ethical Journalist addresses topics such
as trust, the public interest, deception, news values, source relationships, crime reporting, regulation and the Hutton inquiry. This
exciting new title discusses ethics as fundamental rather than as a set of problems or an added extra, and it should become essential
reading for everyone interested in journalism. Ethical Issues in Communication Professions New Agendas in Communication
Routledge Dynamic, rapid, and radical changes are transforming the communication professions, provoking major implications for
ethics. Traditional boundaries blur as media converge; relentless competitive pressures cause some forms of communication to
atrophy and permit others to explode; and technological advances occur daily. In this volume, a new generation of scholars take a
fresh look at the manner in which ethical issues manifest themselves in their areas of research and suggest new agendas for future
research. This book addresses a wide range of questions from a variety of communication professions. Contributors tackle such issues
as how to deﬁne a journalist in an era when anyone can disseminate information to a global audience; how to use "advergames,"
crowdsourcing, and facial recognition technology in advertising responsibly; and how to respond ethically in situations of public crisis
communication, among many others. This volume will be critical reading for scholars and professionals in media, communication, and
digital arts, as well as philosophy, government, public policy, business, and law. Radical Media Ethics A Global Approach John
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Wiley & Sons "Provides guiding principles and values for practising responsible global media ethics"-- More Than A Movie Ethics In
Entertainment Routledge In More Than a Movie, producer and entertainment attorney F. Miguel Valenti presents a compelling
argument for the creative community to consider the consequences of its products, from movies to TV to the Internet. Valenti refrains
from attacking the industries in which he himself works, but argues for reﬂection on the part of those who create media. More Than a
Movie takes a pioneering ﬁrst step toward outlining the issues in an insider fashion, and provides the tools to make ethical decisions
about creating for the big and small screens. Edited by veteran media writer Les Brown and media consultant Laurie Trotta, More Than
a Movie is written to stimulate debate in professional and academic arenas, and for the enjoyment of everyone who loves
entertainment. The book contains a foreword by noted author and director Peter Bogdanovich, and commentary from producers
Christine Vachon and David Brown. Mediascope, a Studio City, California-based media policy organization, commissioned the book
upon discovering that ethical discussions seldom occur in ﬁlm and television schools, although they are staples for studying law,
medicine, business and journalism. Issues range from ethnic and gender stereotyping to excessive and gratuitous violence."It's not
about censorship -- it's about having a responsibility for what we do," says author Valenti (no relation to MPAA's Jack Valenti). "The
book outlines how we are helping to shape societal values and individual behavior with the artistic choices we make." A team of
writers from across the nation oﬀer essays: Neil Hickey, editor, Columbia Journalism Review ; Annette Insdorf, Columbia University;
Ted Pease, professor and columnist; Jack Pitman, Variety; Martin Koughan, Emmy Award-winning documentarian. The essays in More
Than a Movie are interspersed with stories of actual ethical dilemmas told by noted screenwriters, directors and other practitioners in
interviews by Manhattan writer Laura Blum. Journalism and Mass Communication 2020 Arihant Publications India limited Mass
Communication is the process of exchanging information through the large segments of the people, in other words it is the mode of
imparting and exchanging the information to the wide range of people. It is one of the most creative carriers which attract lot of young
minds these days. Mass Communication and Journalism mostly covers 3 areas i.e. Advertisements, Media and Public Relations. The
revised edition of ‘The Ultimate Guide for Journalism & Mass Communication” has been comprehensively designed that covers the
syllabi of almost all the Mass Media Institutions/ Universities. The book is divided into 4 sections and each section is further divided
into chapters with complete theory that has been synchronized with the syllabus. This book provides Section wise Practice i.e. each
section is carried with 2 Section Tests in order to clear all the queries regarding the subjects simultaneously. In order to make
candidates acquainted with latest pattern of the examination ample amount of MCQs have been provided in the book moreover, for
complete practice Previous Years’ Solved Papers [2019-2015] and 3 Practice Sets have been provided in this book. Each question
provided in the book is well explained in a lucid language which makes candidates to memorize the concepts easily and quickly. This
book is highly useful for Bachelor of Journalism in GGSIPU and other (IIMC, MICA) prestigious Universities Entrance Examination.
Thorough preparation done from this book will ensure the selection of the candidates in a good colleges TABLE OF CONTENT Solved
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Paper 2019 – 2015, Mass Communication/Media Aptitude, General Awareness, English Language/Comprehension, Reasoning & Logical
Deduction, Crack Sets (1-3), Answers to Section Tests & Crack Sets. Resources in Education Media Today An Introduction to
Mass Communication Taylor & Francis Media Today gives your students the media literacy skills they need to think critically about
the role of media in their lives. This book uses a media systems approach to look closely at the production, distribution, and exhibition
of media, from Hollywood ﬁlms to Facebook, to discover cultural, political, and economic forces that shape media now. Completely
revised and updated, this 4th edition connects the latest trends, debates, and technologies to the history of media, highlighting the
impact and meaning of today's changes to the media landscape, especially how traditional industry boundaries have blurred with
digital convergence. Students and instructors will ﬁnd a full range of supporting materials including interactive quizzes and online
video resources at www.routledge.com/textbooks/mediatoday4e. Professionals in Western Film and Fiction The Portrayal of
Doctors, Lawyers, Journalists, Clergymen and Others McFarland In American Westerns, the main characters are most often
gunﬁghters, lawmen, ranchers and dancehall girls. Civil professionals such as doctors, engineers and journalists have been given far
less representation, usually appearing as background characters in most ﬁlms and ﬁction. In Westerns about the 1910 Mexican
Revolution, however, civil professionals also feature prominently in the narrative, often as members of the intelligentsia—an important
force in Mexican politics. This book compares the roles of civil professionals in most American Westerns to those in ﬁlms on the 1910
Mexican Revolution. Included are studies on the Santiago Toole novels by Richard Wheeler, Strange Lady in Town with Greer Garson
and La sombra del Caudillo by Martín Luis Guzmán. The Routledge Handbook of Mass Media Ethics Routledge This fully updated
second edition of the popular handbook provides an exploration of thinking on media ethics, bringing together the intellectual history
of global mass media ethics over the past 40 years, summarising existing research and setting future agenda grounded in philosophy
and social science. This second edition oﬀers up-to-date and comprehensive coverage of media ethics, including the ethics of sources,
social media, the roots of law in ethics, and documentary ﬁlm. The wide range of contributors include scholars and former
professionals who worked as journalists, public relations professionals, and advertising practitioners. They lay out both a good
grounding from which to begin more in-depth and individualized explorations, and extensive bibliographies for each chapter to aid
that process. For students and professionals who seek to understand and do the best work possible, this book will provide both insight
and direction. Standing apart in its comprehensive coverage, The Routledge Handbook of Mass Media Ethics is required reading for
scholars, graduate students, and researchers in media, mass communication, journalism, ethics, and related areas. Mass
Communications Research Resources An Annotated Guide Routledge This reference book is designed as a road map for
researchers who need to ﬁnd speciﬁc information about American mass communication as expeditiously as possible. Taking a topical
approach, it integrates publications and organizations into subject-focused chapters for easy user reference. The editors deﬁne mass
communication to include print journalism and electronic media and the processes by which they communicate messages to their
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audiences. Included are newspaper, magazine, radio, television, cable, and newer electronic media industries. Within that deﬁnition,
this volume oﬀers an indexed inventory of more than 1,400 resources on most aspects of American mass communication history,
technology, economics, content, audience research, policy, and regulation. The material featured represents the carefully considered
judgment of three experts -- two of them librarians -- plus four contributors from diﬀerent industry venues. The primary focus is on the
domestic American print and electronic media industries. Although there is no claim to a complete census of all materials on print
journalism and electronic media -- what is available is now too vast for any single guide -- the most important and useful items are
here. The emphasis is on material published since 1980, though useful older resources are included as well. Each chapter is designed
to stand alone, providing the most important and useful resources of a primary nature -- organizations and documents as well as
secondary books and reports. In addition, online resources and internet citations are included where possible. The Writers Directory
Environmental Ethics and Film Routledge Environmental ethics presents and defends a systematic and comprehensive account of
the moral relation between human beings and their natural environment and assumes that human behaviour toward the natural world
can and is governed by moral norms. In contemporary society, ﬁlm has provided a powerful instrument for the moulding of such
ethical attitudes. Through a close examination of the medium, Environmental Ethics and Film explores how historical ethical values
can be re-imagined and re-constituted for more contemporary audiences. Building on an extensive back-catalogue of eco-ﬁlm
analysis, the author focuses on a diverse selection of contemporary ﬁlms which target audiences’ ethical sensibilities in very diﬀerent
ways. Each chapter focuses on at least three close readings of ﬁlms and documentaries, examining a wide range of environmental
issues as they are illustrated across contemporary Hollywood ﬁlms. This book is an invaluable resource for students and scholars of
environmental communication, ﬁlm studies, media and cultural studies, environmental philosophy and ethics. Cognitive Film and
Media Ethics Oxford University Press Cognitive Film and Media Ethics provides a grounding in the use of cognitive science to address
key questions in ﬁlm, television and screen media ethics. This book extends past works in cognitive media studies to answer
normative and ethically prescriptive questions: what could make media morally good or bad, and what, then, are the respective
responsibilities of media producers and consumers? Moss-Wellington makes a primary claim that normative propositions are a kind of
rigour, in that they force media theorists to draw more active ought conclusions from descriptive is arguments. Cognitive Film and
Media Ethics presents the rigours of normative reasoning, cognitive science and consequentialist ethics as complementary, arguing
that each seeks progressive elaboration on their own models of causality, and causal projections are crucial for any reﬂection on our
moral responsibilities in the world. A hermeneutics of "ethical cognitivism" is applied in the latter half of the book, with essays each
addressing a diﬀerent case study in ﬁlm, television, news and social media: cinema that sets out to inspire moral dissonance in the
viewer, satirical and humorous depictions of family drama in ﬁlm and television, the politics of the romantic comedy, formal aspects of
screen media bullying in an era dubbed the "television renaissance," and contemporary problems in the conﬂation of news and social
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media. Cognitive Film and Media Ethics synthesises current research in social psychology, anthropology, memory studies, emotion
and cognition, personality and media selection, and evolutionary biology, integrating wide-ranging concepts from the various
disciplines that make up cognitive theory to provide new vantages on the applied ethics of ﬁlm and screen media. The Front Page
on Film as a Case Study of American Journalism Mythology in Motion The Journalist And The Murderer Granta Books
'Every journalist who is not too stupid or too full of himself to notice what is going on knows that what he does is morally indefensible'
In equal measure famous and infamous, Janet Malcolm's book charts the true story of a lawsuit between Jeﬀrey MacDonald, a
convicted murderer, and Joe McGinniss, the author of a book about the crime. Lauded as one of the Modern Libraries "100 Best Works
of Nonﬁction", The Journalist and the Murderer is fascinating and controversial, a contemporary classic of reportage. Encyclopedia of
Journalists on Film Rowman & Littleﬁeld Publishers From All the President’s Men to Zodiac, some of the most compelling ﬁlms of the
last century have featured depictions of journalists in action. While print journalism struggles to survive, the emergence of news from
social media outlets continues to expand, allowing the world to be kept informed on a second-bysecond basis. Despite attacks on
journalists—both verbal and physical—a free press remains a crucial bastion for civilized society. And just as the daily news reﬂects
the current state of aﬀairs, ﬁlms about journalism represent how reporting has evolved over the last few centuries. In Encyclopedia of
Journalists on Film, Richard R. Ness provides a comprehensive examination of the fourth estate in cinema—from newspaper reporters
to today’s cyber journalists. In this volume, Ness provides in-depth descriptions and analyses of more than ﬁve hundred signiﬁcant
ﬁlms, from the silent era to the present, including international productions and made-for-television movies. The entries focus on the
image of the press on screen and ethical issues or concerns raised about the practices of the profession. Collectively, the entries
demonstrate that there is a recognizable genre of journalism ﬁlms with deﬁnable plot patterns and iconography. Each entry features:
Major credits including directors, writers, and producers List of characters and the actors who portray them Running time Plot synopsis
Analysis of the role of journalism Many of the entries feature critical reviews as well as cogent selections of dialogue. Films discussed
here include comedies such as His Girl Friday (1940), nail-biting thrillers like Foreign Correspondent (1940) and The Parallax View
(1974), social commentaries like Network (1976) and The China Syndrome (1979), dramas like Citizen Kane (1941) and The Post
(2017), and of course, Academy Award winners All the President’s Men (1976) and Spotlight (2015). A deﬁnitive study of a ﬁlm genre,
Encyclopedia of Journalists on Film will be of interest to ﬁlm scholars, researchers, journalists, and students of popular culture. Media
Ethics A Philosophical Approach Greenwood Publishing Group Arguing for a philosophical approach to ethical issues in journalism
and the media, this book investigates questions of impartiality; moral restrictions concerning lies; rights of privacy; and issues of
violence, sex, and censorship. Media Violence and Christian Ethics Cambridge University Press How can audiences interact
creatively, wisely and peaceably with the many diﬀerent forms of violence found throughout today's media? Suicide attacks, graphic
executions and the horrors of war appear in news reports, ﬁlms, websites, and even on mobile phones. One approach towards media
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violence is to attempt to protect viewers; another is to criticise journalists, editors, ﬁlm-makers and their stories. In this book Jolyon
Mitchell highlights Christianity's ambiguous relationship with media violence. He goes beyond debates about the eﬀects of watching
mediated violence to examine how audiences, producers and critics interact with news images, ﬁlms, video-games and advertising.
He argues that practices such as hospitality, friendship, witness and worship can provide the context where both spectacular and
hidden violence can be remembered and reframed. This can help audiences to imagine how their own identities and communities can
be based not upon violence, but upon a more lasting foundation of peace. The Sociology of Sports An Introduction, 3d ed.
McFarland This third edition takes a fresh approach to the study of sport, presenting key concepts such as socialization, race,
ethnicity, gender, economics, religion, politics, deviance, violence, school sports and sportsmanship. While providing a critical
examination of athletics, this text also highlights many of sports' positive features. This new edition includes signiﬁcantly updated
statistics, data and information along with updated popular culture references and real-world examples. Newly explored is the impact
of several major world events that have left lasting eﬀects on the sports realm, including a global pandemic (SARS-CoV-2, or
COVID-19) and social movements like Black Lives Matter and Me Too. Another new topic is the "pay for play" movement, wherein
college athletes demanded greater compensation and, at the very least, the right to proﬁt from their own names, images and
likenesses. Visual Ethics A Guide for Photographers, Journalists, and Filmmakers Taylor & Francis Visual Ethics addresses the
need for critical thinking and ethical behavior among professionals responsible for visual messages in photography and
photojournalism, ﬁlm, and digital media. From the author of Photojournalism: An Ethical Approach, published more than 20 years ago,
this book goes beyond photojournalism ethics. It discusses crucial contemporary concerns, including persuasion, stereotyping, global
perspectives, graphic design decisions, multimedia production, social media, and more. Written for an ever-growing discipline, author
Paul Martin Lester gives serious ethical consideration to the complex ﬁeld of visual communication. Media Ethics Issues and Cases
McGraw-Hill Humanities, Social Sciences & World Languages This diverse and up-to date compilation of classroom-tested cases in
media ethics is now available in a new edition. Media Ethics combines real-life and hypothetical cases with a succinct introduction to
relevant ethical theory, helping students prepare for the ethical situations they will encounter in the media professions. Ideal as the
main text in a media ethics course or as a supplemental text in any course in journalism Journalism Ethics Arguments & Cases
Oxford University Press, USA Journalism Ethics, 2e situates modern ethical dilemas in a social and historical context, which encourages
students to think critically about the theory and practice of journalism ethics. It has been fully updated with new examples and cases
taken from 'yesterday's headlines'. Groping for Ethics in Journalism Blackwell Publishing The reputation of journalists is continually
being questioned. Nearly every public opinion poll shows that people have lost respect for journalists and lost faith in the news media.
In this fully updated and expanded 5th edition of Groping for Ethics in Journalism, author Ron F. Smith oﬀers solutions for the ethical
dilemmas facing journalists. Smith has added more photos, case studies, and student assignments to make this timeless standard
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even more compelling. Journalism students, scholars, faculty and professionals will proﬁt immensely from the tough issues this text
addresses. An all-new philosophy of ethics chapter has been added, examining the teachings of classical and modern philosophy and
their inﬂuence on ethical conduct today. Chapter-ending “Improving the Profession” discussions address how journalists can ask tough
questions yet show compassion. Issues covered in this edition come from all areas of the media print, broadcast, and Internet.
Expanded discussion in this edition covers: Critics of the media Journalism and truth in the postmodern era Photo manipulation and
ethics Undercover reporting The climate of corporate news ownership Groping for Ethics in Journalism, 5th Edition maintains this
book’s standing as the ﬁnest foundation text for studying journalism ethics
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