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As recognized, adventure as skillfully as experience roughly lesson, amusement, as competently as harmony can be gotten by just checking out a book Pdf Template Letter Sponsorship Team
Football furthermore it is not directly done, you could take on even more something like this life, just about the world.
We meet the expense of you this proper as without diﬃculty as easy exaggeration to acquire those all. We oﬀer Pdf Template Letter Sponsorship Team Football and numerous ebook collections from
ﬁctions to scientiﬁc research in any way. in the course of them is this Pdf Template Letter Sponsorship Team Football that can be your partner.

KEY=TEAM - JAXON KYLAN

Managing Football
Routledge Managing Football is the ﬁrst book to directly respond to the rapid managerial, commercial and global development of the sport and oﬀers a thorough analysis of how the
football industry can meet the challenges that ﬂow from these developments. Expertly edited by two well known specialists in football business management, it draws together the
work of a world-class contributor team to form a comprehensive analysis of the most important issues facing the managers of football businesses across the world. The cutting edge
analysis examines all the important business challenges in the football industry and the management of football businesses and covers all of the key football markets including
England, Spain, France, Italy, Germany, Australia, North America, China, South Africa, South Korea, the Netherlands & Belgium, and Mexico. Managing Football is simply a must-read
for anyone studying or working in football business management and is set to be an important landmark in this rapidly moving and globally expansive ﬁeld.

Cover Letter Magic
Trade Secrets of Professional Resumé Writers
Jist Works Professional resume and cover letter writers reveal their inside secrets for creating phenomenal cover letters that get attention and land interviews. Features more than
150 sample cover letters written for all types of job seekers, including the Before-and-After transformations that can make boring letters fabulous.

The Work of Professional Football
A Labour of Love?
Routledge A long-term study providing rare insights into the precarious career and ordinary working culture of professional footballers. Away from the celebrity-obsessed media
gaze, the work of a professional footballer is rarely glamorous and for most players a career in football is insecure and short-lived. A former professional, Martin Roderick’s
familiarity with the world of football is the foundation for this privileged research into a world that is typically closed to the public gaze and ignored by media reportage and
academic research which prefers to focus on a small, unrepresentative group of elite players. Key themes explored within the text include: the culture of work in professional
football the changing identity, orientation and expectations of players during their careers the fragile and uncertain nature of professional sport careers the performance and
dramatic aspects of a career under public scrutiny the role of relationships with managers, owners, support staﬀ and partners players' responses to the insecurities inherent in
professional football such as injury, ageing, performance and transfer. The text deals with a wide range of issues of interest to sports students and academics, particularly those
with a focus on the sociology of sport but also including sport development, sport management and coaching studies. The text will also be of interest to researchers in the ﬁelds of
careers, industrial relations and the sociology of work.
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Minnesota Law Review
Business and the Beautiful Game
How You Can Apply the Skills & Passion of Football to be a Winner in Business
Kogan Page Publishers Extract from cover: Provides a framework for a fresh way of thinking about business, helping readers to remember what's important, on and oﬀ the pitch and
in and out of the workplace...this book makes useful observations without taking the business world too seriously.

Football Brands
Palgrave Macmillan The media increasingly refer to football clubs as brands. Certainly concepts such as loyalty, aﬃliation, emotional ties with football clubs seem to parallel the
relationship between consumer and brand in the broader marketing sphere. This book delves deep into the world of the lucrative business of sports branding.

Managing Conﬂict of Interest in the Public Sector A Toolkit
A Toolkit
OECD Publishing This Toolkit provides non-technical, practical help to enable oﬃcials to recognise conﬂict of interest situations and help them to ensure that integrity and
reputation are not compromised.

Bulletin of the Atomic Scientists
The Report of the Hillsborough Independent Panel
The Stationery Oﬃce 96 women, men and children died as a result of the disaster in Hillsborough Stadium on 15 April 1989. They were crushed due to overcrowding in the Leppings
Lane terrace, penned in by the ground's fencing. Hundreds more were injured and thousands traumatised. Lord Justice Taylor led a judicial inquiry (1990, Cm. 962, ISBN
9780101096225), concluding that the main cause of the disaster was the failure of police control. The next 11 years saw a variety of investigations and proceedings, including a
scrutiny of new evidence (Lord Justice Stuart-Smith, 1998, Cm. 3878, ISBN 9780101387828). Yet many bereaved families felt that the true context, circumstances and aftermath had
not been adequately made public, and were particularly aggrieved that it had become widely assumed that Liverpool fans' behaviour had contributed to the disaster. The
Independent Panel was established in 2010 to oversee full public disclosure of all documents relating to the disaster and to report on its work. This report is in three parts. Firstly it
shows what was already known and in the public domain by 2010. Secondly, in 12 detailed chapters, it describes what the disclosed documents add to public understanding. The
third part gives a review of options for providing an archive of the documents. The disclosed documents (available at http://panel.hillsborough.independent.gov.uk/) add
considerably to public understanding. They show that multiple factors were responsible for the tragedy and that the fans were not the cause. The report also shows that the
bereaved families met a series of obstacles in their search for justice over more than 20 years.
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Consumer Behaviour in Sport and Events
Routledge Consumer Behaviour in Sport and Events emphasises the role of consumer behaviour in sport marketing. Given the social, economic, and environmental beneﬁts of sport
events, the challenge for marketers is to understand the complexity of sport and event participation. Through a heightened understanding of consumer behaviour, marketers are
able to develop communication strategies to enhance the experience, while identifying key elements of the consumer’s decision-making process. This book provides students and
industry professionals with the knowledge and skills necessary to meet the current marketing challenges facing professionals working in the sport and event industries. This
comprehensive text covers a wide range of determinants that inﬂuence both active recreation and passive spectator participation, and oﬀers the reader: A detailed understanding
of the personal, psychological and environmental factors that inﬂuence sport and event related consumer behaviour A basis for the development of marketing actions useful in sport
and related business, community and government sectors A comprehensive understanding of how individuals associate themselves with sport and event products and services A
quick and simple segmentation tool to guide discussion of marketing actions and strategies for four stages of involvement with sport and events A comprehensive events checklist
to help understand marketing actions related to the development, promotion and delivery of a sport event. Sport and event consumer behaviour is a rapidly growing area of interest
and this book is considered a valuable resource for those involved in the sport and events industries from students to marketers to academics.

The Sports Strategist
Developing Leaders for a High-Performing Industry
Oxford University Press, USA The sports industry is more complex than ever before, and succeeding within it now requires an equally dynamic approach. Teams and leagues across
many sports face unprecedented competition in worldwide markets as the cost of doing business increases and traditional revenue streams face pressure. In light of these changes,
the idea that winning championships is the key to organizational success is misguided. The Sports Strategist: Developing Leaders for a High-Performance Industry reveals which
areas in the industry, unlike winning, can be controlled and maximized for consistent success. Aspiring leaders in the sports business will learn how to design identities, manage
narratives, and maximize new technologies in order to implement business analytics and build public support. These techniques are vital to creating a successful sports organization
that is ready to reap the beneﬁts of winning when it does happen, without having to rely on it when it doesn't. In such a high-performance ﬁeld, the demand for well-equipped
leaders is great, and The Sports Strategist provides the necessary tools and techniques for their success.

The 90-minute Manager
Lessons from the Sharp End of Management
Pearson Education "A very good book." Sven-Goran Eriksson "This book makes a convincing case that there are good lessons to be learned from the dugout." Management Today "
We're not one to gossip, but which manager was spotted in a Monte Carlopool this week ploughing through The 90-Minute Manager only weeks after getting his club relegated? And
why, exactly, was he there with Fabien Barthez and international playboy Dave "Barry" Bassett?" The Guardian's Fiver email Football is the setting for one of the purest forms of
management - and the most transparent. In an age when club football is more of a business than ever before, suddenly it seems business is getting more and more like football:
when talent is at a premium, the ability to attract and retain the very best people - and get the most out of them individually and collectively - is of paramount importance. What
better time to learn the lessons from the very best - and worst - of the ultimate man management game. In this book, Brady and Bolchover take each of the key areas of
management today, and see what we can learn from football league managers of all levels, their style and methodology. From Shankley to Wenger, from Clough to Mourinho,
through Keegan, Venables, Fergusonand O'Neill, strengths and weaknesses are examined to answer classic modern management questions, such as: - what are the best strategies
for dealing with brilliant but erratic people? - does the best manger have to be both a great strategist and an inspirational motivator? - what will make top talent want to work for
you? - what makes a great manager on a shoestring? - what are the advantages of home grown versus imported talent? - how important is the 'right-hand' man and what qualities
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make the very best pairing? - should a team ever be built around a single outstanding individual? Now in its 3rd edition, The 90 Minute Manager is the ultimate read for pleasure,
read for work book and publishes in the midst of the football fever of World Cup 2006.

Future, Engage, Deliver
The Essential Guide to Your Leadership
Troubador Publishing Ltd This book is an essential read for those wishing to develop their leadership skills.

Marketing and Football
Routledge Football is arguably one of the most important sports in the world, and the marketing of football has become an increasingly important issue, as clubs and product
owners need to generate more revenue from the sport. In a wider context, football marketing has also become a benchmarking standard for other sports to learn from worldwide.
The practices and processes of such an established industry are important lessons for those sports which are yet to maximise on their potential earnings, and provide interesting
lessons in sports marketing in general. Marketing and Football: an international approach is the ﬁrst book to provide a comprehensive and entirely global approach to this subject.
Written by an international team of contributors who are keen researchers in the ﬁeld, it examines in two parts: the study of football marketing in Europe and the development of a
marketing dedicated to football, with the question of the European example being used worldwide. A ground breaking text, it provides the reader with: * Contributions from the UK,
Norway, France, Italy, Germany, Spain, Portugal, Ireland, Finland, Scotland, Brazil, Japan, USA, Canada, Argentina, Korea and Australia * Interviews with professional sports
marketers representing some of the biggest clubs worldwide: Juventus Turin, FC Barcelona, Milan AC, Inter Milan, AS Rome, Olympique Lyonnais, Vicenza, SE Palmeiras, Atletico
Mineiro, Atletico PR Marketing and Football: an international approach is a seminal text which will pave the way for future academics and practitioners to work, it is the ﬁrst book to
discuss and move towards a marketing dedicated to football.

The Global Football League
Transnational Networks, Social Movements and Sport in the New Media Age
Springer This book tackles issues of globalization in the English Premier League and unpicks what this means to fan groups around the world, drawing upon a range of sociological
theories to tell the story of the local and global repertoires of action emanating from the popular protests at Liverpool and Manchester United football clubs.

Sport Marketing
Human Kinetics This student text provides a foundation of theory and principles for those seeking sports management position. It provides an overview of the reasons and
foundations for sport marketing as well as theoretical and research issues, and why market segmentation is important.

Mr Bruﬀ's Guide to GCSE English Language
In 2011, I began creating online tutorial videos on Youtube, with a vision to share my GCSE expertise in English language and literature. As I write, these videos have been viewed
over 10 million times across 214 diﬀerent nations. My GCSE English Youtube channel has over 60,000 subscribers. To accompany these videos, I have published over 20 revision
guide eBooks-one of which you are currently looking at! My guide to the previous GCSEs in English language and literature sat at the top of the Amazon bestseller's list for over 45
weeks and achieved huge acclaim; this book aims to build on those strengths.In this ebook, you'll receive detailed guidance on every question in the AQA GCSE English Language
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exams. Please note that this ebook is not endorsed by or aﬃliated to any exam boards; I am simply an experienced teacher using my expertise to help students. However, if you
read some of the 100+ reviews for this guide, you will see that it has already helped students, teachers and parents across the UK.As an extra bonus, this ebook contains links to
ﬁve special video tutorials which are only available to those who purchase this guide. These links appear later in the text. I hope you enjoy the ebook. You should also purchase the
accompanying eBook which covers the English Literature exams.

Routledge Handbook of Sports Sponsorship
Successful Strategies
Routledge The Routledge Handbook of Sports Sponsorship provides a comprehensive guide to the successful management of sport sponsorship. From the development of an
appropriate strategy to the implementation of the sponsorship operation through to post-event analysis, this book oﬀers an authoritative reference for large and small events. The
text also provides an accessible review of the legal issues associated with marketing, copyright and contracts in print, television and radio sponsorship, illustrated with a wealth of
case studies. Includes: • Sports marketing and sports management theory. • Stage by stage analysis of the sponsorship process •The roles of diﬀerent key stakeholders in the
process • Thorough explanation of copyright and contract law for sports sponsorship • Major international sports sponsorship case-studies examined from concept stage through to
post-event analysis. The Routledge Handbook of Sports Sponsorship is essential reading for students and a valuable reference for professionals in sports law, sports management,
sports marketing and brand management.

Sponsorship
The Fine Art of Corporate Sponsorship : the Corporate Sponsorhip of Art
Gingko PressInc Collection of essays and interviews with various artists, curators, and writers.

Governance Models Across Football Associations and Leagues
The Challenge of Obesity in the WHO European Region and the Strategies for
Response
Summary
World Health Organization In a brief, clear and easily accessible way, this summary illustrates the dynamics of the obesity epidemic and its impact on public health throughout the
WHO European Region, particularly in eastern countries. It describes how factors that increase the risk of obesity are shaped in diﬀerent settings, such as the family, school,
community and workplace. It makes both ethical and economic arguments for accelerating action against obesity, and analyses eﬀective programs and policies in diﬀerent
government sectors, such as education, health, agriculture and trade, urban planning and transport. The summary also describes how to design policies and programs to prevent
obesity and how to monitor progress, and calls for speciﬁc action by stakeholders: not only government sectors but also the private sector - including food manufacturers,
advertisers and traders - and professional consumers' and international and intergovernmental organizations such as the European Union.
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The Tongue and Quill
Afh 33-337
The Tongue and Quill has been a valued Air Force resource for decades and many Airmen from our Total Force of uniformed and civilian members have contributed their talents to
various editions over the years. This revision is built upon the foundation of governing directives and user's inputs from the unit level all the way up to Headquarters Air Force. A
small team of Total Force Airmen from the Air University, the United States Air Force Academy, Headquarters Air Education and Training Command (AETC), the Air Force Reserve
Command (AFRC), Air National Guard (ANG), and Headquarters Air Force compiled inputs from the ﬁeld and rebuilt The Tongue and Quill to meet the needs of today's Airmen. The
team put many hours into this eﬀort over a span of almost two years to improve the content, relevance, and organization of material throughout this handbook. As the ﬁnal ﬁles go
to press it is the desire of The Tongue and Quill team to say thank you to every Airman who assisted in making this edition better; you have our sincere appreciation!

Law and the Business of Sport
Sport is an increasingly lucrative business presenting many commercial opportunities which need to be documented at each stage. This title oﬀers guidance on the legal
considerations and contractual arrangements required by companies involved in ﬁnancing, organising and sponsoring major sporting events.

Sport and Event Marketing
This new text introduces students and practitioners to the importance of sport and event marketing by balancing theoretical discussion and current research data with practical
application. The authors examine the sport and event industries from a marketer's perspective to maximise marketing opportunities and increase attendance rates and ﬁnancial
returns.Designed for both students and professionals in the ﬁeld, the text spans the management, planning and promotion of events. An extensive range of international examples,
drawn from the sporting world, is combined with an "Issues for the Practitioner" section in each chapter. Online case studies are available to support the text.

Routledge Handbook of Football Studies
Routledge Football is unquestionably the world’s most popular and inﬂuential sport. There is no corner of the globe in which the game is not played or followed. More countries are
aﬃliated to FIFA, football’s governing body, than to the United Nations. The sport has therefore become an important component of our social, cultural, political and economic life.
The Routledge Handbook of Football Studies is a landmark work of reference, going further than any other book in considering the historical and contemporary signiﬁcance of
football around the world. Written by a team of leading sport scholars, the book covers a broad range of disciplines from history, sociology, politics and business, to philosophy, law
and media studies. The central section of the book examines key themes and issues in football studies, such as the World Cup and international competition, governance and
ownership, fandom and celebrity. The concluding section oﬀers in-depth surveys of the culture and organisation of football in each of the regional confederations, from UEFA to
CONCACAF. This book will be fascinating reading for any serious football fan and an essential resource for advanced students or scholars undertaking research in football or sport
studies, and any practitioner or policy-maker working in football.

The Business of Formula One
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Encyclopedia of International Sports Studies
Routledge Now available in paperback, the Encyclopedia of International Sports Studies is the most authoritative and comprehensive single-volume reference work ever published
on sport. With over one million words of text arranged into more than 1000 entries and articles, it covers the full range of sub-disciplines within sports studies; including scientiﬁc,
social scientiﬁc and medical approaches. The encyclopedia is alphabetically organized and consists of: principal articles covering key disciplinary areas, such as sports economics
and sports history large topical entries on central subjects such as resistance training and the diagnosis of sports injuries smaller topical entries on subjects such as cross training
and projectile motion short overviews of other important terms and concepts, from metabolism and motivation to muscle tension-length relationship. With over 150 contributing
authors from the US, UK, Canada, Australia, South Africa, Japan, New Zealand, Hong Kong and continental Europe, the Encyclopedia of International Sports Studies is an
unparalleled work of sports scholarship. Accessibly written, facts-fronted and including full cross-referencing and guides to further reading throughout, this is an essential addition
to the bookshelf of any student, researcher, teacher or professional working in sport.

Alcoholics Anonymous
The Story of how Many Thousands of Men and Women Have Recovered from
Alcoholism
The basic text for Alcoholics Anonymous.

Sport, Peace, and Development
Common Ground Publishing

Event Marketing: How To Successfully Promote Events, Festivals, Conventions, And
Expositions
Pregnancy Day By Day
Penguin The complete guide to pregnancy, day-by-day No other pregnancy book provides this level of detail, allied with such extraordinary photographs, 3D scans and illustrations
which reveal in unprecedented clarity exactly what is happening to you and your baby every single day. From early fetal development to how your hormones prepare you for birth,
learn from world-class experts. Plus, obstetricians, midwives and parents advise on your baby's development, medical matters, your changing body, diet, ﬁtness and much more. A
special hour-by-hour rundown of what to expect during and immediately after birth, plus further reassurance for the ﬁrst two weeks of your baby's life, will give a helping hand
through the culmination of your pregnancy, from pain relief to those ﬁrst intimate and unique moments between you and your child.
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APM Body of Knowledge
Ambush Marketing & the Mega-Event Monopoly
How Laws are Abused to Protect Commercial Rights to Major Sporting Events
Springer Science & Business Media This book undertakes a critical examination of commercial rights to sports mega-events (focusing on sponsorship), the exclusivity of such rights
and the legal implications of the modern mega-event sponsorship model. It examines ambush marketing of events and the law’s treatment of ambushing (speciﬁcally in the form of
sui generis event legislation) in a review of 10 major jurisdictions selected on the basis of the importance of the events they are to host in the near future or have hosted recently,
and the relevant domestic legislation. It critically examines the legitimacy of such commercial rights protection by means of the use of laws in the context of accepted principles of
intellectual property law, competition law and human rights law. Speciﬁcally, it questions the legitimacy of the creation of statutory ‘association rights’ to mega-events, and
considers potential future developments in respect of the law’s treatment of mega-event commercialisation. Valuable for practitioners and academics (in the ﬁelds of
sportslaw/sponsorship/marketing/intellectual property law); sports administrators (sports governing bodies); corporate sponsors of sports and other events; potential mega-event
host governments and law-makers; civil rights organisations.

SPSS X
Tables
McGraw-Hill Companies

Big Data, Analytics, and the Future of Marketing & Sales
Big Data is the biggest game-changing opportunity for marketing and sales since the Internet went mainstream almost 20 years ago. The data big bang has unleashed torrents of
terabytes about everything from customer behaviors to weather patterns to demographic consumer shifts in emerging markets. This collection of articles, videos, interviews, and
slideshares highlights the most important lessons for companies looking to turn data into above-market growth: Using analytics to identify valuable business opportunities from the
data to drive decisions and improve marketing return on investment (MROI) Turning those insights into well-designed products and oﬀers that delight customers Delivering those
products and oﬀers eﬀectively to the marketplace.The goldmine of data represents a pivot-point moment for marketing and sales leaders. Companies that inject big data and
analytics into their operations show productivity rates and proﬁtability that are 5 percent to 6 percent higher than those of their peers. That's an advantage no company can aﬀord
to ignore.

The Ethics of Coaching Sports
Moral, Social and Legal Issues
Hachette UK The Ethics of Coaching Sports features invited contributions written by prominent scholars examining a broad range of normative or evaluative issues that arise from
the role of the coach in competitive sports. The collection is accessible and comprehensive, including discussion of concrete issues in coaching, such as the distribution of playing
time, bullying, the implications of recent events surrounding the Pennsylvania State scandal, and Title IX and gender equity. The contributing authors also explore the larger ethical
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considerations of the role of the coach as educator, leader, and moral role model; special considerations when coaching children; and an examination of the failures of coaches to
meet appropriate standards when they do not respect their players and their programs. Each contributor presents the main arguments and positions relevant to their chosen topic
and, with the ground set, the authors then seek to advance the reader's theoretical and philosophical understanding of coaching. Robert L. Simon's introductions to each of the
book's four parts help to summarize the main theses of the contributors' chapters and examine diﬀerences between how each author approaches their chosen subject.Study
questions are also provided for each chapter, making The Ethics of Coaching Sports the perfect companion for classes on sports ethics and coaching.

The Daily Stoic
366 Meditations on Wisdom, Perseverance, and the Art of Living
Penguin From the team that brought you The Obstacle Is the Way and Ego Is the Enemy, a beautiful daily devotional of Stoic meditations—an instant Wall Street Journal and USA
Today Bestseller. Why have history's greatest minds—from George Washington to Frederick the Great to Ralph Waldo Emerson, along with today's top performers from Super Bowlwinning football coaches to CEOs and celebrities—embraced the wisdom of the ancient Stoics? Because they realize that the most valuable wisdom is timeless and that philosophy is
for living a better life, not a classroom exercise. The Daily Stoic oﬀers 366 days of Stoic insights and exercises, featuring all-new translations from the Emperor Marcus Aurelius, the
playwright Seneca, or slave-turned-philosopher Epictetus, as well as lesser-known luminaries like Zeno, Cleanthes, and Musonius Rufus. Every day of the year you'll ﬁnd one of their
pithy, powerful quotations, as well as historical anecdotes, provocative commentary, and a helpful glossary of Greek terms. By following these teachings over the course of a year
(and, indeed, for years to come) you'll ﬁnd the serenity, self-knowledge, and resilience you need to live well.

Global Strategy to Reduce the Harmful Use of Alcohol
Every year, the harmful use of alcohol kills 2.5 million people, including 320,000 young people between 15 and 29 years of age. It is the eighth leading risk factor for deaths globally,
and harmful use of alcohol was responsible for almost 4% of all deaths in the world, according to the estimates for 2004. In addition to the resolution, a global strategy developed by
WHO in close collaboration with Member States provides a portfolio of policy options and interventions for implementation at the national level with the goal to reduce the harmful
use of alcohol worldwide. Ten recommended target areas for policy options include health services' responses, community action, pricing policies and reducing the public health
impact of illicit alcohol and informally produced alcohol. WHO was also requested to support countries in implementing the strategy and monitor progress at global, regional and
national levels.

A BBC for the Future
A Broadcaster of Distinction
With correction slip dated June 2016. Dated May 2016 Web ISBN=9781474131681

Technologies & Society
The Shaping of People and Things
The shaping of people and things; Theory; Marx's theory of technology; The ogburn generation; Recent theoretical approaches; Originators and managers of technology; Inventors
and inventions; Invention as a social process; The role of designers in technology; Innovation: invetions and institutions; The sponsorship of technology; How sponsors evolve; Users
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of technology; The technology / user interface; Adapting and tinkering; Technological accidents; The distancing eﬀects of technology; Monitoring technology: shaping the present
and the future; social control of technologies; Technology assessment; Foresight and social intelligence; Index.
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